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UN Women Scoping Study revealed bus stops, parking lots and 
market premises as common hot spots for all forms of violence

55 % of women and girls experience some form of violence. 

At least 78 % of the perpetrators were men, majority were 
young boys and men.

Public Transport Scoping Study found that over 90% of women 
and girls reported experiencing some form of SV when 
accessing public transport.

Background



GOAL Make public spaces save for 
women and girls – when its safe 
for women and girls it is safe for 
everyone

1. Align Men and Boys with 
women and girls as partners and 
allies

2. Empower Women and Girls to 
stand up for themselves and each 
other and acknowledge their right 
to the city

3. Equip people with the 
knowledge of how to identify 
violence and harassment, and 
what to do when it is experienced 
or witnessed.



KEY MESSAGES

1. Men and Women are equal- this is our constitutional right, 
this is our human right by the Declaration of Human Rights 

2. Consent means a women’s right over her body-when she says 
no that needs to be respected by every time by everyone 

3. Harassment is wrong -Women and girls have a right to be safe 
and live harassment free in this city

4. Stand together - Men and women, boys and girls must stand 
together to make  a safe city. 

5. Great City -when a city is safe for women and girls, it is safe for 
everyone.





STRATEGIES

Using positive 
messages to 
reinforce positive 
behaviours about 
what people can do



Underpin the 
campaign with 
community level 
programming

STRATEGIES



Engage influential 
leaders and 
influencers



STRATEGIES

Counter 
misperception of 
normalcy around 
masculinity and 
violence and 
harassment



STRATEGIES

Align men and boys 
with women and 
girls as partners and 
allies



TOOL USED TO 
ENGAGE WITH YOUNG 
PEOPLE



ACTIVITY BASED LEARNING-PRACTICE

Lets try it!

Mine Field Activity



Questions and Discussion


